


BULLET # 60


GOOD THINGS COME IN SMALL PACKAGES





There was a time when big name brands were everything.  The conventional wisdom was that "no one ever got fired for buying IBM."  Well times have changed.  Companies long ago got the message that big usually means big bureaucracy, with its attendant slowness and inflexibility.  The fact of the matter is that for high service, small is beautiful.   The attached articles sing this tune with remarkable clarity.  Here are some summary points worth pondering for consulting firms:
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